
IARW’s popular
COLD FACTS

newsletter has a new look
and editorial format! It’s the only print

publication reaching public refrigerated warehouse
members all year long with vital information about IARW
and industry news. So COLD FACTS is a must-read
newsletter for all your PRW customers and prospects!

IARW is offering new opportunities for your company to
advertise in COLD FACTS and receive prominent
exposure for your products and services. Prime
advertising positions are now available!

Check out these advertising rates and see how
affordable it is to reach your target audience in the official
IARW bimonthly newsletter:

Interested?

Fill out the insertion order below and FAX it in. We’ll call you with details on deadlines, mechanical
specifications, and billing. Thanks for your support of IARW!

□ Yes, I want to reach my customers with an advertisement in COLD FACTS. Please reserve space
for me in the following issues:

n January-February 2006 n March-April 2006 n May-June 2006
n July-August 2006 n September-October 2006 n November-December 2006

Please circle the ad size and color you would like in the chart on this page.

Name ____________________________________________________________________________

Company __________________________________________________________________________

Phone (____)  ________________________    E-Mail ______________________________________

FAX this form to  Victoria Lonergan at 703-878-7314 

Questions? Call Victoria at 703-897-4414

COLD FACTS ADVERTISING

Reach Warehouse
Buyers All Year

Long!

From the opening “Excellence in

Performance” seminar to the Senior

Executive Panel and dozens of specialized

training sessions, some 300 attendees at

this year’s WFLO Institute had plenty of

opportunities for learning about all aspects

of PRW operations.

Now in its 41st year, the Institute con-

tinues to draw raves from nearly everyone

who participates in it.

Even faculty members learned

something. Curt Edmisten, a first-tim
e

faculty member at this year’s Institute, held

January 30 – February 2, 2005 at the

University of Oklahoma, had this to say: “I

learned more here in five days about

warehousing than in 35 years in this

industry. I just wish I had done this 30 or

COLD FACTS
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USA

2005 WFLO Institute Leaves Participants

Raving About Great Training

IARW Convention Offers Opportunities

To Make Your Company Great

In-depth analysis of the latest PRW industry trends and issues.

Six Feature Presentations that will educate and inspire.

Almost 20 Focus Sessions that delve into specific topics PRWs encounter every day.

A sold-out trade show with nearly 100 exhibitors.

These are among the highlights of the rapidly approaching IARW-WFLO Annual

Convention and Trade Show, scheduled for April 30-May 5, 2005, at the Hyatt Regency

Lake Las Vegas, Nevada.

It’s filled with many professional development opportunities for the 500+ executives

expected to attend.

The convention also features a tour to a nearby P&O Cold Logistics warehouse, exciting

social events and entertainment, and more.

The Feature Presentations and Focus Sessions will offer enough meat-and-potatoes con-

March/April 2005

(Continued on page 6)

(Continued on page 3)

HIGHLIGHTS

2 Chairman's Column

4 Craig Kitchener Passes Away

13 Scholarship for Jonathan

Hassenfratz

14 IARW Welcomes New Members

16 IARW Publishes Membership

Directory

16 IACSC Publishes Membership

Directory

17 Companies in the News

18 Cold Chain Products & Services

Council News

19 Industry Planning Calendar

19 IARW and WFLO Member

Communications

John Galiher of Preferred Freezer Services (left), John Randall of P&O Cold Logistics (center) and Eben

James of Trenton Cold Storage (right) answered questions from WFLO Institute attendees on a wide

range of issues as part of the 10th Annual Senior Executive Panel.

Advertising Rates (Per Issue)

Black-          Two-         Four-
and-White Color*       Color

Back Cover $1,495

Full Page $745 $955 $1,225

Half Page $425 $565 $745

Third Page $315 $390 $485

1/4 Page $210 $315 $425

1/6 Page $175 $225 $295

*Two-color ads printed in black plus dark blue
(PMS 301)

3x advertisers receive a 5% discount and 6x
advertisers recieve a 10% discount.

             


